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Press Release: The Business Sentiment Survey 2022 
  

In 2022 the Gozo Business Chamber (GBC) launched its ‘Business sentiment survey’. The 

scope of this excercise was for the Chamber to have a bird’s eye view of how the economy 

in Gozo is fairing by undertaking a mid-year and an end-of-year survey among the Gozitan 

business community.  This excercise focused principally on the business community’s 

personal perspective while gauging specific areas of interest such as e-commerce, and 

accessibility.  The first part of the survey which was generic, remained the same for both 

surveys.  This was done with the intent of comparing the results of both surveys.  This will 

also remain constant for the coming years.  The majority of the responses in both surveys 

came from businesses who employed 1 to 10 employees. 

With respect to the current economic scenario, in August 2022, the majority (39.6%) were 

neutral about the current economic scenario, with 26.4% having a positive outlook, and 

15.1% having a very positive outlook.  In February 2023 the majority (50.6%) had a neutral 

perspective to the current economic scenario.  This represented an increase of 11% over the 

survey conducted in August 2022.  On the other hand, 32.5% had a positive outlook, while 

only 2.4% had a very positive outlook on the situation at that particular point in time.  This 

meant an increase of  6.1%, and a decrease of 12.7% respectively. 

Over the two surveys the main problems faced by businesses were: (a) ‘the lack of suitable 

employees to man operations’, followed by the (b) rise in costs of raw materials, and  (c) 

human resources.  In this case respondents could choose more than one option. 

In both surveys, the majority highlighted that they will be retaining the current level of 

operations, with a significant percentage also indicating that they are thinking of expanding 

further. 

As regards ‘The Future of the Gozitan economy’ it is to be noted that a different methodology 

was adopted in the second survey, with respondents being able to choose more than one 

option in the second survey.  This is going to remain the same in future surveys.  In both 

surveys the majority highlighted that the tourism sector is the future of the gozitan economy.
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However, it is also important to note that for both surveys, after tourism, respondents 

higlighted the digital and green economy as the future of the gozitan economy. 

In the second survey (February 2023) specific information was asked about the use of e-

commerce within the business.  56.6% highlighted that they do not have an e-commerce 

site.  28.9% remarked that they had an e-commerce site prior to the COVID-19 pandemic, 

while 14.5% invested in an e-commerce site during the COVID-19 pandemic.  For those who 

had an e-commerce site 78.9% highlighted that the same employees within the business 

were responsible for the e-commerce content. 

In the second survey (February 2023) specific questions were also asked on the fast ferry 

service.  It is important to note that 94% of the respondents  highlighted that this is an 

essential service. 

From the qualitative input to both surveys the following should be highlighted: 

• Concerns raised among the respondents included principally the issue of 

overdevelopment and the overreliance of the Gozitan economy on construction and 

the tourism industry.  Nonetheless in the case of the latter many highlighted the need 

to move towards high-end specialised tourism; 

• Other important issues that the respondents felt should be addressed included the 

diversification of the Gozitan economy and the need for a more intensive deployment 

of sustainable mobility solutions. 

For a summary overview of the survey please refer to the presentation attached. 

For a more detailed analysis of the survey please refer to the report attached. 
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Stqarrija għall-Istampa: Il-‘Business Sentiment Survey 2022’ 

 
Fl-2022 il-Kamra tan-Negozju għal Għawdex nediet il-‘Business Sentiment Survey’.  L-iskop 

ta’ dan l-eżerċizzju kien biex il-Kamra jkollha stampa ċara tal-ekonomija u n-negozju 

f’Għawdex, billi fin-nofs tas-sena u fl-aħħar tagħha isir servej fost il-komunita’ kummerċjali 

Għawdxija.  Dan l-eżerċizzju ffoka prinċipalment fuq il-perspettiva personali tal-komunita’ 

kummerċjali Għawdxija filwaqt li ra s-sentiment u l-perspettiva tagħhom f’oqsma partikolari 

bħall-e-commerce, u l-aċċessibilta.  L-ewwel parti tas-servej, li kienet waħda ġenerika, 

baqgħet l-istess għaż-żewġ servejs.  Dan sar bl-iskop li jiġu kkumparati r-riżultati taż-żewġ 

servejs.  Il-maġġor parti ta’ dawk li rrispondew kienu negozji li jimpjegaw bejn 1 u 10 

impjegati. 

F’dak li għandu x’jaqsam ix-xenarju ekonomiku kurrenti, f’Awwissu tal-2022, il-maġġoranza 

(39.6%) kellhom perspettiva newtrali, filwaqt li 26.4% kellhom prospetti pożittivi, u 15.1% 

kellhom prospetti pożittivi ħafna.  Fi Frar tal-2023 maġġoranza ta’ 50.6% kellhom perspettiva 



   

 

 

newtrali għall-andament ekonomiku kurrenti.  Dan kien ifisser żieda ta’ 11% fuq is-servej li 

kien sar f’ Awissu tal-2022.  Minn naħa l-oħra kien hemm 32.5% li kellhom prospett pożittiv 

fuq l-andament ekonomiku kurrenti, waqt li 2.4% kellhom prospetti pożittivi ħafna.  Dan fisser 

żieda ta’ 6.1%, u tnaqqis ta’ 12.7% rispettivament. 

Fuq iż-żewġ servejs l-ikbar problemi li ffaċċjaw in-negozji f’ Għawdex kienu: (a) in-nuqqas ta’ 

impjegati adatti għat-tip ta’ ħidma li qed iwettqu segwiti minn, (b) żieda fil-prezzijiet tal-

materja prima, u (c) żieda fl-ispejjeż relatati mar-riżorsi umani.  F’dan il-każ dawk li 

rrispondew is-servej setgħu jagħżlu iktar minn risposta waħda. 

Fiż-żewġ servejs il-maġġoranza irrimarkat li la kienet beħsieba tkabbar, u lanqas tnaqqas il-

livell tal-operat tagħha.  Madanakollu huwa mportanti li wieħed jinnota li fiż-żewġ servejs 

persentaġġ sostanzjali irrapportaw li kien beħsiebhom jżidu l-operat tagħhom. 

Parti importanti tas-servej kienet titratta wkoll il-futur tal-ekonomija Għawdxija.  Fit-tieni 

servej kien hemm bidla fil-metodoloġija, b’dawk li jirrispondu jingħataw iktar minn għażla 

waħda.  Din il-metodoloġija se tibqa’ tiġi adottatha fis-servejs li jmiss.  Fiż-żewġ servejs il-

maġġoranza rrimarkat li l-futur tal-ekonomija Għawdxija hija fis-settur turistiku.  Madanakollu 

ta’ min wieħed jinnota li wara t-turiżmu, il-maġġoranza qed jaraw il-futur tal-ekonomika 

Għawdxija fl-ekonomija l-ħadra u dik diġitali. 

Fit-tieni servej (Frar 2023) intalbet informazzjoni fuq l-użu tal-e-commerce fin-negozji 

tagħhom.  56.6%  irrimarkaw li ma għandhomx sit tal-e-commerce.  28.9% wieġbu li kellhom 

sit elettroniku tal-e-commerce qabel il-pandemija tal-COVID-19, waqt li 14.5% investew f’sit 

tal-e-commerce matul il-pandemija tal-COVID-19.  Fost dawk li kellhom sit tal-e-commerce 

78.9% stqarrew li huma l-istess impjegati fl-istess organizzazjoni tagħhom li jieħdu ħsieb il-

kontentu elettroniku relatat mal-e-commerce. 

Fit-tieni servej (Frar 2023) in-negozji ġew mistoqsijin fuq is-servizz tal-fast ferry.  94% ta’ 

dawk li rrispondew stqarrew li dan hu servizz essenzjali. 

Mir-rispons kwalittativ li ngħata għaż-żewġ servejs ta’ min wieħed jinnota: 

• It-tħassib għall-iżvilupp eċċessiv fil-gżira Għawdxija, u d-dipendenza żejda fuq is-

settur tal-kostruzzjoni u dak turistiku.  Madanakollu, fil-każ tat-turiżmu ħafna 

kkumentaw dwar il-ħtieġa li f’Għawdex immorru għal turiżmu speċjalizzat ta’ livell 

għoli. 

• Il-ħtieġa li tiġi ddiversifikata l-ekonomija Għawdxija, u l-bżonn li jiġu mplimentati 

soluzzjonijiet ta’ mobilita sostenibbli. 

Wieħed jista’ jara ħarsa ġenerali fil-qosor tal-‘Business Sentimenty Survey’ fil-preżentazzjoni 

annessa ma’din l-istqarrija. 

Għall-analiżi iktar dettaljata wieħed jista’ jirreferi għar-rapport li qed jiġi anness ma’ din l-

istqarrija. 

 

 

 


